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GAA Announces New Generation of Championship Sponsors

GAA President, Nickey Brennan, today announced the new sponsors for the senior All Ireland Hurling and Football Championships.  The Football Championship will be sponsored by Toyota, Ulster Bank and Vodafone while the Hurling Championship will be sponsored by Etihad Airways, Guinness and RTÉ under the restructured sponsorship format which takes effect from this season.

Research carried out by the GAA in 2007 as part of its brand review and the  development of its Strategic Plan strongly endorsed the multi sponsor concept.  Under the new format the All Ireland competitions will be known as the GAA Football All Ireland Championship and the GAA Hurling All Ireland Championship respectively.  Because title ownership of the All Ireland Championships reverts to the GAA, the introduction of new signage, broadcast, advertising and promotional agreements around the Championships is also being introduced.

Commenting on the announcement, GAA President, Nickey Brennan, said;

“Let me start by saying how pleased I am to welcome aboard our sponsors, Toyota, Ulster Bank and Vodafone in Football and Etihad Airways, Guinness and RTÉ in Hurling, to what are undoubtedly the major domestic sponsorship properties in Ireland. 

While the All Ireland inter county Hurling and Football Championships stand to benefit from the heightened profile and exposure that the new commercial partnerships will bring, the true beneficiaries will be grassroots GAA where the sponsorship revenues will be channelled for the continued development of our games”.

The President added that “I am absolutely delighted to welcome our new Championship partners and look forward to working with them in enhancing the unique spectacle and experience of the Hurling and Football Championships for the many hundreds of thousands of supporters.
I am also pleased to announce that the GAA will be investing in a major marketing support campaign to promote the Championships which will include a comprehensive advertising, PR and promotional drive throughout the duration of the competitions.  The GAA’s Commercial & Marketing team has been bolstered and PR and Advertising agencies have been appointed to oversee the roll out of what we hope will be an effective campaign to promote the GAA Championships.”
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Also commenting, Tony Meenaghan of Smurfit School of Business and Sponsorship Advisor to the GAA said;

“The multi-sponsor model represents a significant landmark in terms of sponsorship in the Irish market.  It embodies important lessons from international sponsorship practice, yet is tailored to suit the GAA, its structures and its ambitions while simultaneously delivering value and protection to its partners. 

In short, the new sponsorship model is comprehensive and integrated in terms of the elements of the sponsorship package, it is business-like in terms of the delivery systems which have been put in place and is both challenging and yet hugely rewarding for both sponsors and the GAA and its Games”

Dave Shannon, Chief Executive, Toyota Ireland commented;

“Toyota Ireland and the GAA have had a long relationship at many different levels, most recently through our initiative, as official car to the GAA, of providing cars to raise funds, some €750,000, for the county and club panels in the All Ireland Football, Hurling and League Finals. 

Indeed, through the years we have placed great emphasis on the support of Irish Culture, the Irish Language and Sport. Thus, as the most popular car brand in Ireland, we see this sponsorship of the All Ireland Football Championship, which epitomises the very best of Irish sporting endeavor and culture, as a natural progression for us. We look forward to playing our part in ensuring the Football Championship remains at the forefront of Irish Sporting life”
Cormac McCarthy, Chief Executive, Ulster Bank Group said; 
"We are delighted to announce our involvement in one of the most sought after sports sponsorships in Ireland, the GAA Football All Ireland Senior Championship. Ulster Bank has supported GAA on a variety of levels over the last number of years however this new deal brings us to a completely different level in sports sponsorship."
He continued; "We have made no secret of our ambition to be the number one bank on the island of Ireland and we feel that the sponsorship of the GAA football Championship is consistent with that ambition. We look forward to ensuring the 2008 GAA Football Championships is the best yet for all involved - in particular for our customers and employees."
Vodafone Ireland Consumer Director, Carolan Lennon said; 
“Vodafone has been a major sponsor of Gaelic Games since 1997.  We are now embarking on our twelfth season with this exciting new sponsorship.  We plan to increase our investment and bring innovation through telecoms services that compliment Gaelic games.”
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Mr. James Hogan, Etihad Airways’ Chief Executive, said; 
“In less than a year Etihad Airways has developed a strong affinity with Ireland, with Dublin quickly establishing itself as one of our most popular routes.

“We are very proud to begin this partnership with the Gaelic Athletic Association and look forward to contributing further to the Irish community which has supported our airline so enthusiastically since we started flying to Dublin in July 2007.”

Mr. Michael Whelan, Sponsorship Director, Diageo, said;

“Guinness very much welcomes the new sponsorship model which we believe can only benefit hurling in the long term. We are confident that the experience we have gained over thirteen championship seasons can and will make a real difference in establishing the new model.

We have given the GAA a two year commitment to help ensure that the new model will have every chance of success”
On behalf of RTE Geraldine O’Leary, Commercial Director, RTÉ Television said;
“RTÉ is delighted to be one of the partners who have secured sponsorship of the hurling championship for the next two years. This sponsorship provides a platform for RTÉ Sport to reinforce our brand with a huge number of GAA fans while strengthening our association with our national game”.
The GAA Hurling & Football Championships get underway on 11th May 2008.

For further information or queries please contact;

Dermot Power
GAA




T: 01 8556380

James Wynne
Slattery Communications
M: 086 8186418
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Notes to Editors & Contacts for Commercial Partners 

About Toyota

Founded in 1937, Toyota Motor Corporation has grown to become the largest car company in the world. Industry observers regard Toyota as the most efficient and highest quality producer of motor vehicles, laying testament to the 'Best Built Cars in the World' tag.

Toyota entered the Irish car market in 1972.  By 1985 Toyota had grown to become the number one car brand in Ireland, and continues to be the most popular car in Ireland to this very day. Toyota Ireland is responsible for the distribution of all passenger and commercial vehicles to its network of 57 dealerships nationwide.
Toyota media queries should be directed to Ian Corbett - 01 4190200
  

About Ulster Bank Group  

Ulster Bank Group is part of The Royal Bank of Scotland (RBS) Group, one of the world's largest banking groups.  

Ulster Bank Group, including First Active and Ulster Bank, consists of 283 branches, 57 business banking offices, over 1,100 ATMs and has 1.8 million customers. 

For more information, visit http://www.ulsterbank.ie  or http://www.ulsterbank.co.uk 

Ulster Bank media queries should be directed to Orla Bird - 01 608 5777 / 087 9746125

About Vodafone

Vodafone is Ireland's leading mobile services provider with a customer base of over 2.265 million comprising business and personal subscribers and a market share of over 44%. In November 2007, Vodafone Ireland acquired Perlico, bringing the company’s total customer base to 2.329 million. 
On May 11, 2001 the Irish company officially became a subsidiary of the Vodafone Group plc, the world's leading mobile telecommunications company with 198.6 million proportionate customers worldwide. The Vodafone Group is the world's leading mobile telecommunications group with a significant presence in Europe, the Middle East, Africa, Asia Pacific and the United States through the Company's subsidiary undertakings, joint ventures, associated undertakings and investments.

Vodafone media queries should be directed to Rosemary Steen - M: +353 (0)87 0505050; Cara Twohig 087-6887316

About Etihad Airways

 

Etihad Airways is the national airline of the United Arab Emirates based in the UAE’s capital, Abu Dhabi.

 

Currently Etihad offers flights to 45 destinations, 47 with the inclusion of Beijing in March and Calicut in June, in the Middle East, Europe, North America, Africa and Asia. 
Etihad launched a four times weekly service to Ireland on the 02 March 2007 and in December 2007 this increased to 6 flights a week. Etihad will offer a daily service from the 30th March 2008.
Etihad Airways media queries should be directed to Malachi Quinn: 086 828 1440; 

Anita Marron: 087 655 2714; Deirdre Flynn: 087 785 8762
About Guinness

For further information log on to www.guinness.com 

Guinness media queries should be directed to Sharon Murphy, WHPR, T: 01 6690030       M: 087 6081316
About RTE

RTÉ operates two complementary television channels, RTÉ One and RTÉ Two and four radio stations, RTÉ Radio 1, RTÉ 2fm, RTÉ lyric fm and RTÉ Raidió na Gaeltachta. RTÉ also publishes Ireland’s best-selling magazine, the RTÉ Guide, operates Ireland’s leading teletext service, RTÉ Aertel, and provides up-to-date news, current affairs and entertainment information via Ireland’s most popular media website, RTÉ.ie. RTÉ is also a major contributor to the arts in Ireland and supports five performing groups - the RTÉ National Symphony Orchestra, the RTÉ Concert Orchestra, the RTÉ Vanbrugh Quartet, the RTÉ Philharmonic Choir and RTÉ Cór na nÓg. 
As Ireland’s Public Service Broadcaster, RTÉ has been producing and curating broadcast materials for eight decades. The RTÉ Libraries and Archives collections consist of radio and television programmes, still images, production files, scripts, music scores and manuscripts.
RTE media queries should be directed to Sharon Brady, T: (01) 2083161
M: 087 6858975
